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Mission

This is our brand mission.

It is the mantra that we live by and guides
everything that we do. If our activities and
attitudes contribute towards this, then we are
doing the right thing.

We have designed this specifically to connect
with our customers and partners who will share
in our collective vision and the impact it will
have.




Values

These are the core 3 values that we live by.

They are the underlining pillars that when fullled will help us ensure we are on track to achieve
our mission. They ultimately connect us with our customers and act as a guide for how we
conduct our business.

Integrity Brave Creativity
Work with passion and honesty to deliver Be bold and take giant leaps where others Don’t imitate, innovate. Look to find new
transparent solutions for our customers. only take steps to break new ground. answers to key questions that the world is

facing.







Logo

Our logo must always be clearly legible and have the space to stand out. This means ensuring it
is on backgrounds that contrast and don't hinder its impact.
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Color Palette

Color plays an incredibly important role in our brand identity system. Every color and shade
has been chosen for a specific purpose to help build our brand.
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Typography

For consistency, we have set the following v E N T
weighting of our fonts for headlines and Upgrade to remoy
paragraph copy. This is a deliberate design
decision to ensure our audience’s attention is
drawn to the right place at the right time as
they engage with our communications.

v Headli esTchialeh(Rd tEused sparingly

.and brevity is prefered for strong impact.




Photography

Our photography style represents who we are;
providing an instant visual connection with our
customers and their world.




Look Book

As we start out, the photography that we use will help give direction to the look and feel of our
brand. This is a moodboard that represents our sense of style and art direction for imagery.

Where we haven't been able to produce photography ourselves, we have supplemented with
images that portray the world our brand will thrive in.







